
 

New to the Shared Message Bank or unsure of how exactly to begin using it? This tip sheet can help! You can 

find the Shared Message Bank at www.earlychildhoodcoloradopartnership.org. Click “Shared Message Bank” 

on the top menu.  
 

1) Brush up on your research! If you haven’t been exposed to a training on the research-based frames and messages on 

the Shared Message Bank, it is helpful to read the “Talking Toxic Stress” brief compiled by FrameWorks Institute. This will 

provide very helpful and salient background on the research supporting the Shared Message Bank and will be a great 

guide for crafting your own messages. You can find it under the section “How to Use the Shared Message Bank.” 

 

2) Take a look at the Key Message “buckets” and become familiar with the topline messages. Consider what you want 

to communicate and in what modality (social 

media, talking points, website, invitation, etc.): 

 The importance of investing in young children 

and families 

 Supporting caregivers with tips and information 

on building strong brains 

 Highlighting how early childhood adversity and 

toxic stress can impact healthy development for 

children 

 Ways to support children, families, and 

communities to be resilient in the face of 

adversity and stress 

 The impact of strong early childhood social 

emotional and mental health 
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3) Review research-based metaphors: these 

metaphors are meant to be woven into messages 

to boost their power. For example, when 

communicating about the importance of strong 

early childhood development, using brain building 

metaphor can help the average individual in an 

audience grasp the basic concepts of strong 

development in a more simplified way. 

 

 

 

 

 

 

 

 

4) Identify your audience: Messages are broken down by Key Message buckets (see above) and organized via various 

audiences. Once you’ve identified your audience, you can click on that audience of choice and then see all the 

messages catered to that audience. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

Pro tip: Come back to these metaphors after 

you’ve identified audience and Key Message 

Bucket and see where you might be able to 

bolster your message with “metaphor power.” 

 

Pro tips: It is often tempting to choose 

multiple audiences for one message, but 

stick to one audience group for each 

message.  

 

While limiting your audience, it is possible 

to use messages from multiple Key 

Message Buckets – consider beginning 

with and “All Together for Prosperity” 

message to maximize your message and 

start off strong. 

 

 

  

 

 



5) Cater the messages to your needs! The framing and research that serves 

as the basis for the Shared Message Bank has been tested with a broad 

range of individuals and communities from many backgrounds. Yet, it’s 

YOU who knows your community best and can translate these 

messages in the tone and voice that most resonates with your 

community. 

 
 
 
 
 
6) Get inspired! Take a look at Gold Standard Examples and the Messages in Action Map to see what others have done. 

You can find many examples; from large-scale campaigns, to improvements in organizational messages, across a 

range of audiences and Key Messages.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

7) Reach out for support. Members of the Shared Message Bank Mentor Team have content and communication 

expertise, and can provide tips and feedback on your work. Reach out to earlychildhood@civiccanopy.org to get 

other sets of eyes on your ideas. 

Community Example: Grand Beginnings 

Early Childhood Council felt the term 

“prosperity” did not resonate in their 

community, but wanted to align 

prosperity as a value with their need for 

quality child care. They came up with the 

following tagline to bring both together 

and it resonated well with community 

members: “Everyone depends on 

someone who depends on child care.”  

Pro tip: If you’re just starting out and find it challenging to cater messages to 

your organization or community, you are free to copy and paste messages 

without changing them from the Shared Message Bank. Consider reaching 

out to the Mentor Team (see below) for ways to customize your messages.  
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